
AMFA offers you the opportunity to introduce your company to our 
global network of microfinance professionals. Place your ad in 
AMFA Annual Report and gain a chance to promote you organiza-
tion in whole the sector through the international and local events 
like AMFA bi-annual Conference, SEEP Global Network Summit, MFC Annual Conference, 
EMN Annual Conference, Social Performance Task Force Meeting and many more . For 
more information, please contact Sevda Huseynova, program@amfa.az  
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AMFA  M I SS ION :  

Agriculture Loans Insurance Mechanism Conference 
On March 1, 2012, AMFA with the assistance of OXFAM 
International Azerbaijan organized conference on the ba-
sis of “Agriculture Credits Insurance Mechanism” project.  
The aim of the conference was to share Statue and by-
laws of suggested “Credits Warranty Fund”. 
During the conference, the aim for the Credits Warranty 
Fund has been elaborated from various angles. AMFA 
Board Member, Mr. Jalal Aliyev, mentioned that with in-
volvement of market players this Fund will stimulate finan-
cial flow and increasing efficiency for the best of develop-
ing the agriculture sector. At the same time, country direc-
tor of Oxfam International Azerbaijan, Mrs. Shovcat Ali-
zade, considered inevitability of this Fund for increasing 
welfare of the small farmers in regions and developing the 
sector in large.   
Furthermore, head of the research group, Mr. Gubad Bayramov, by showing importance of this insti-
tution in various Eastern Europe and transitional countries, indicated importance for establishment of 
such warranty fund.  This Fund will create an opportunity for access to credits and create warranty for 
80% of the credit; thus, credit risk will be divided with 80 to 20 between the credit organizations and 
the Fund. If the credit will delay with more than 10 days, the Fund will reimburse the remaining amout 
of money and within 90 days expropriate the collatoral of creditor and conduct its sale. The 
conference continued with questions and feedback.  
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Good Practice Award. Recognizing Client Protection  

Microfinance Centre together with the Smart Campaign is pleased to announce the second edition 
of Good Practice Award. The Award aims to promote the 7 Client Protection Principles within the sec-
tor and recognize those institutions, which have developed good practices in at least one of them 
(for the full list go to: http://www.smartcampaign.org/about-the-campaign/smart-microfinance-and-the-
client-protection-principles. Contestants have the chance to win: a) One place at an MFC training of 
choice b) Free participation at the Conference for one of it’s staff c) Documentation and publication on 
the MFC and Smart Campaign newsletter and website. The official announcement of results and 
Award ceremony will take during MFC annual conference on 29-30 May 2012 in Tbilisi. The Applica-
tion Form with Getting Started Client Protection Questionnaire for MFIs should be submitted in 

English to MFC award@mfc.org.pl by March 30, 2012.  

For further information please go to the link: http://www.mfc.org.pl/en/content/good-practise-
award  
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The Tipping Point: overindebtness & investment in microfinance 

AMFA Working Group on Code 

of Ethic Standards 
Recently AMFA Working Group on Code of 
Ethic Standards met to discuss the details 
of implementing the Code in the Azerbaijan 
microfinance industry. The objective of the 
initiative is to set practical guidelines, which 
would be in line with each member organi-
zation’s internal ethical standards. The 
Working Group members agreed that the 
final Code of Ethical Standards should be 
accepted voluntarily by all member organi-
zations and that it must be based on the 7 
Principles of the Smart Campaign. The 
Working Group prepared as well the Action 
Plan for the next months with an estimated 
time of the project completion at the end of 
June 2012. The next meeting has been 
scheduled for the 16th of March.  
For more information contact AMFA Net-
work Coordinator, Vusala Garayeva, at 
Network_coordinator@amfa.az 

A M F A  M O N T H L Y  N E W S L E T T E R  

MicroRate and the Mix Market have just published ‘”The Tipping Point” as part of the MicroBanking 
Bulletin series. The study examines whether investment contributed to recent  microfinance 
repayment crises, and whether measures of investment activity might serve as early warning  
signals for future microfinance crises. Among the key conclusions are:  

• MFIs outreach goals  are commendable, overly jealous loan origination practices can lead to less 
rigorous standards and destructive, unintended consequences. 

• While the best deterrent to over-indebtness will come from improved credit reporting systems at 
the individual and institutional level, the data presented in this study suggest that early warnings 
for these problems can be found by tracking the supply of credit to MFIs. 

To read the full Report go to: http://www.themix.org/publications/microbanking-
bulletin/2012/02/over-indebtedness-and-investment-microfinance  

MEMBERS CORNER: AccessBank launches vehicle insurance 

Recently AccessBank announced that it has launched a new service for vehicle owners: 
offering mandatory insurance policies. AccessBank will not obligate its clients to purchase 
policies from one specific insurance company, but offers clients a free choice of policies 
from three leading insurance companies of Azerbaijan. Customers will be able to select 
and obtain a policy quickly in any AccessBank branch across the country.  

News from Muhammad Yunus  

In February, referring to the crisis in Andhra Pradesh, Mohammad Yunus blamed Microfinance 
Institutions for deviating from the very idea of microcredit and thus bringing a crisis upon the sector. 
"This is a business done with poor people. So you have to do it carefully. Some people found an 
opportunity in it and went to benefit themselves. When you want to benefit yourself, sky becomes the 
limit creating the whole problem," said Yunus. He appealed as well to the policymakers to be cautious 
while framing guidelines for MFIs, and addressed private equity investors saying investors should 
pool in money for formation of social business fund without looking for any kind of return. 
Also, recently, Muhammad Yunus Centre announced that after over a year of discussions, Mr. Yunus 
is joining hands with the Indian Institute of Management, Ahmedabad to seed social ventures. 

SPM Case Study of VF 

AzerCredit 

Recently, Microfinance 
Center based in Poland 
(MFC) released the 
Case Study “Success 
Means Knowing your 
Clients’ needs” on 
Social Performance 
Management of the 
NBCO Vision Fund 
AzerCredit. The paper 
speaks about the evolution of VF AzerCredit’s 
SPM approach, the process of integrating SPM 
into the operations of the company, the way 
passed through social rating, gained recognition 
for their work on SPM and lessons learned from 
the process.  
To read more about social performance 

management in AzerCredit, download the case 

study here: http://www.mfc.org.pl/sites/

mfc.org.pl/files/Case%20Study%

20on20VF20AzerCredit.pdf  
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Making Cents International is inviting you to submit a session proposal for the upcoming 
 Global Youth Economic Opportunities Conference, which will be held on September 11-13,  2012 
in Washington. To find out more about the event and to submit your proposal click here: 
http://www.youtheconomicopportunities.org/deafult.asp 

Global Youth Economic Opportunities Conference: Call for Session Proposals!  

 
STAY TUNED! Soon! Unique opportunity: 
Risk Certification Training by RCP certi-

fied trainers by AMFA!  
March 31– May 5, 2012! 

29-30 May 2012, Hotel Sheraton, Tbilisi, Georgia. MFC invites you to join this important opportunity 
to take a critical look at the microfinance industry, its impact of the Euro-zone crisis, and the new wave 
of recession, on the microfinance and its clients. The event will be organized in cooperation with the 
Association of Development and Support of Microfinance Organizations of Georgia as well as Con-
stanta Bank of Georgia.  Important! All registered before the 31st of March will receive a discount! 
 
For details & questions: www.mfc2012.com 

The 15th MFC Annual Conference:  Business or Development? Time to choose. 

This year, the Academy will have a special focus on: 

• Policy design to create a favorable environment for sustainable development  

• Products and services for enterprise development and promotion of better working conditions 

• Systemic approaches for sectorial enterprise development through value chain and business service mar-
kets 

For more information: http://emld.itcilo.org/en 

5th “Academy on suitable enterprise development”, 18-29th o June 2012, Turin, Italy 

Enhance your Social Performance 

The Social Rating provides an opinion on the MFI's ability to implement its social mission and achieve 
social objectives. The assessment highlights the strengths and weaknesses of social performance man-
agement, facilitating access to financial resources.  
Growing competition has increased the access to financial services for poor people, yet much has to be 
done to ensure client protection. The SMART Campaign, an initiative launched by Accion in 2008 and 
endorsed by practitioners worldwide, has developed seven principles to ensure fair practices towards 
customers. Within this framework, a task-force made of various stakeholders developed the Client Pro-
tection Certification Program. Financial institutions worldwide will be able to demonstrate their adher-
ence to the Campaign's core Consumer Protection Principles (CPPs) through independent evaluations, 
gaining visibility and strengthening their reputation. The Certification Program is in the process to be 
piloted shortly (in the first half of 2012) by selected microfinance rating agencies. Currently SMART cam-
paign is working on the development of the minimum and good standards for each of the client protec-
tion principal. Standards will be checked and verified through a specifically developed certification tools. 
MicroFinanza Rating has had an important role in the SMART Campaign and is ready to bring its exper-
tise to Azerbaijan. If you want to join the SMART Campaign and be part of the change, please visit also 
our website: http://www.microfinanzarating.com/ 



We are on the web: www.amfa.az  

We are on facebook: AMFA 

44, J. Jabbarli str.  

Caspian Plaza 1, 5th floor 

AZ 1065, Baku, Azerbaijan 

Phone: 994 12 437 16 45  

Fax: 994 12 437 23 39 

E-mail: program@amfa.com 

AZERBAIJAN MICRO-FINANCE ASSOCIATION 

Want to subscribe to AMFA newslet-

ter? Contact us: program@amfa.az  

BOOK YOUR CALENDAR FOR AMFA TRAININGS!  

 

Coaching to enhance organizational effectiveness by Jamal Shahverdiyev  
Azerbaijan/English/Russian (upon request) 
 

 Risk Management Certification Program GARP/IFC by Ramin Hasanov / Azer Valiyev  
31 MARCH-5 MAY,  2012 (24 hours/1 day a week). English 
 

Planet Rating Girafe Methodology by Emmanuelle Javay. 24-25 MAY, 2012. English 
 
If you are interested to participate or to be registered for the training or seminar please 
contact AMFA at member_services@amfa.az. 


